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Opportunity Area

KNOW YOUR DATA

Vulnerable Community Members

give data purchase software
D B
receive Services provides tools

The current relationship
functions to remove the
community members’
ownership of their data.

Nonprofits «———— Data Management Solutions
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Interviews with
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Interviews with Subject
Matter Experts
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Participatory Design
Workshop

Comfort

The community member’s willingness to give their
data with ease and without hesitations and with
confidence that their data is handled correctly.

Communication

Any exchange of information between the
organization and the community member, both
directly and indirectly, like websites or fliers.

Ownership

Ownership is the control or agency the community
member has over any data they give, even after it
IS given.

Trust

The community member’s confidence that the
organization they are giving their data to has their
best interest at heart and is being honest and fair.

Security

The confidence a community member feels that
their data is being appropriately stored and
protected.

Value

Value is a fair return to the community member by
the nonprofit in exchange for the provision of their
data.

RECLAIMING_IDENTITY

Six Principles
for a Privacy-Preserving Framework
for Data Collection
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Solution Spotlight: Conversation Starter Cards

we are asking for this How will my?data
information? be protected?




