
Surveyed 34 female students in high 
school through college to learn: 
- personal connections are a driving 
  factor for deciding to go to college
- class or other life experience help 
  one decide on a college major 

Conducted a competitive analysis on 
physical & virtual tools to learn: 
- college tours lack interaction -
  virtual social spaces can allow 
  for connections to be made that 
  would not be otherwise possible

Ran usability studies with four 
participants to learn: 
- content on the walls were 
  informative 
- preference over active vs. passive 
  experience 
- difficulty acclimating to the design
  lab 
- difficulty in managing clutter and 
  pen tool during design challenges


